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Preface 
	
When students graduated from his cartoon correspondence course, C. N. Landon would mail them a 
copy of How To Market Your Ability, a small booklet that gave tips on finding work.  I found a copy of 
the booklet in 2009 and originally intended to include the material in the second edition of my book on 
Landon’s course: The Landon School of Illustrating and Cartooning.

But in the end I decided not to include it because the material wasn’t illustrated and I felt it would 
probably be of interest mostly to scholars and completists.  As a service to those same scholars and com-
pletists, I’m publishing Landon’s marketing booklet digitally and offering it as a free download from 
the Enchanted Images website.

Since I’m plugging the book, here’s a link to a short documentary I completed which gives a brief intro-
duction to Landon’s course and its importance to the world of cartooning:

Landon Documentary

www.enchantedimages.com

http://enchantedimages.com
http://www.youtube.com/watch?v=SpEgrOl58hg
http://enchantedimages.com
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www.space-worthy.com

http://www.space-worthy.com
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www.artbyraette.com

www.artbyraette.com
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John Garvin is an artist, designer, and writer who has been 
working in the video game industry for seventeen years.  Currently 
he is the Creative Director and co-Studio Director at Bend Game Stu-
dio, a division of Sony Computer Entertainment America.  He is the 
creative director of several award winning games, including Syphon 
Filter: Dark Mirror and Syphon Filter: Logan’s Shadow.  Garvin has 
been an artist, designer, writer and director on the Syphon Filter 
series since Syphon Filter 1, released on the Playstation in 1999.  
Garvin also designed, wrote and directed MissionForce: Cyberstorm 
for Dynamix.

Also a cartoonist, Garvin has drawn comic books and strips 
for over forty years.  Active during the “great black and white ex-
plosion” of the 1980s, Garvin published Featherton Fowl strips in 
Cerebus, The Comics Buyer’s Guide, and The Barks Collector, as well 
as publishing a series of small-press independent comics like In A 
Rut Comics.  For the past thirty years Garvin has been working on a series of “funny animal” oil 
paintings, exploring the genre pioneered by Carl Barks.

Garvin obtained his MA in English Literature from the University of Oregon in 1989.  He 
has written numerous articles on comics, video games, and Carl Barks, including a series of ar-
ticles discussing Barks’s paintings.   His interest in Landon began as part of research for a book 
he is writing on Barks. More of Garvin’s work can be seen at:

www.johngarvin.com

Charles Nelson  Landon was born in Norwalk, 
Ohio, in 1878.  Beginning in 1900 he spent twelve 
years with The Cleveland Press, producing -- accord-
ing to his own promotional materials -- more than 
10,000 drawings “including cartoons based upon 
politics, news events, sports and many other types of 
comics.”  Assignments included travel to the major 
political conventions to create caricatures.  During 
his last five years at the Press he managed the art 
department, which is where he learned to develop 
new talent.  Later he became the art director of the 
Newspaper Enterprise Association, one of the largest 
syndicates of its day.  And later still, the art editor 
of Hearst’s Cosmopolitan in New York City.  In 1909 
Landon founded the The Landon School of Illustrat-
ing and Cartooning.  Landon was a member of the 
Newspapers Cartoonists’ Association of Cleveland, and published at least one book -- a signed, 
limited edition portfolio of caricatures titled Clevelanders: “As We See ‘Em” in 1904.    Roy Crane 
remembered Landon as a “pipe-voiced man who favored selected sartorial elegance like celluloid 
cuffs and spats.”44  Landon died in Cleveland on May 17, 1937, at the age of 59.  He is buried in 
his hometown at the Woodlawn Cemetery.45

About the Editor

About the Author

http://www.johngarvin.com

